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Report: Training on the topic “Through Social Marketing to Changes” 

 

Activity No A1  

Organizing 5 trainings in order to improve the work of CSO, covering the topic of: writing EU project 

proposals, project cycle management, running of an organization and strategic planning, fundraising, 

online tools, etc. 

 

Training No 2: “Through Social Marketing to Changes”  

The training on the topic “Through Social Marketing to Changes” was held in the village of Gornja 

Lastva, Tivat, on 4-5 June 2016.  

It was organized by the project partner EXPEDITIO from Kotor and attended by 28 participants, 

representatives of non-governmental organizations and individual participants from the towns of Kotor, 

Tivat, Herceg Novi and Budva. 

The training was intended for non-governmental organizations in these 4 municipalities which want to 

learn how to promote their works and ideas and reach the largest possible number of supporters, so 

that it is widely known who they are, what they do and why it matters. 

The training was held by Nikoleta Kosovac and Milosav Marinović, representatives of the platform 

“Liceulice”, which represents and  innovative way of public advocacy, an attractive, fresh and original 

way of communicating and advocating for social innovation, inclusion, anti-discrimination, human 

rights, different forms of civic engagement, social cohesion and citizen participation. 

https://www.liceulice.wordpress.com 

Results: 28 representatives of local non-governmental organizations and individual participants from 

Kotor, Tivat, Herceg Novi and Budva acquainted with the concept of social marketing and its 

importance, about communication channels and communication with the public, about the contents of 

a campaign and how it is defined, target groups – why they are important and how they can be 

determined, creative budgeting/guerilla marketing, how to define a marketing strategy, etc.; 

developed capacities of local NGOs to develop their social marketing strategy and campaigns, leading 

to increasing the quality of their work.  

Outputs: invitation for the participants (posted on the website and Facebook page of Expeditio), press 

release, power point presentations, participation list, photo documentation, training report, press 

clipping  
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AGENDA 

Training “Through Social Marketing to Changes” 
Gornja Lastva, Tivat, 4-5 June 2016 

Program 

1st Day – Saturday, 04/06/2016 

By 10:00 Arrival of the participants  
10:00 – 11:00 Registration and introduction of participants  
11:00 – 11:30 What is (social) marketing and why is it important? 
11:30 – 12:00 Coffee break  
12:00 – 13:30 Communication channels/communication with the 

public  
13:30 – 14:30 Lunch 
14:30 – 15:00 What is the contents of a campaign and how is it 

defined 
15:00 – 15:30 Target groups – why they are important and how 

they can be determined as precisely as possible 
 15:30 – 17:00  Exercise  
  
2nd Day – Sunday, 05/06/2016 
By 11:00 Arrival of the participants 
11:00 – 11:30 Examples of the best marketing campaigns in the 

previous years 

11:30 – 12:00 Creative budgeting/guerilla marketing 
12:00 – 12:15 Coffee break 
12:15 – 14:00 How can you define your marketing strategy for 

this year? 

14:00 – 15:00 Lunch  
15:00 – 15:30 Evaluation  
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PARTICIPANTS LISTS 
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MEDIA COVERAGE   

The training “Through Social Marketing to Changes” was covered by several broadcast and printed 
media in Montenegro. 12 pieces of information were published about the training by the following 
media: Radio Kotor, Avlija Portal, Radio Tivat, Daily newspaper “Dan” and their websites.   

A list of appearance of the information about the training in 
Montenegrin media:   

No Date  
Name of 

the media 

Type of 

the media 

Link 
Topic  

1. 18.05.2016. Radio Kotor 
– website  

Radio 

Internet 

http://www.radiokotor.info/radio/index.php/ 
component/content/article/78-lokalne-vijesti/9413-
expeditio-socijalnim-marketingom-do-promjene 

Announcement of the 
training „Through 
Social Marketing to 
Changes”  

2. 20.05.2016. 

Avlija – 
Portal for 
culture, 
literature 
and social 
topics 

Internet 

http://www.avlija.me/vijesti/trening-za-nvo-socijalnim-
marketingom-promjene Announcement of the 

training „Through 
Social Marketing to 
Changes”  

3. 20.05.2016. 
Avlija – 
Facebook 
page 

Internet 

https://www.facebook.com/avlijapotal/ Announcement of the 
training „Through 
Social Marketing to 
Changes”  

4. 22.05.2016. Radio Kotor 
– website 

Radio 

Internet 

http://www.radiokotor.info/radio/ 
index.php/component/content/article/78-lokalne-
vijesti/9467-22-05-16 

Announcement of the 
training „Through 
Social Marketing to 
Changes”  

5. 23.05.2016. Radio Kotor 
– website 

Radio 

Internet 

http://www.radiokotor.info/radio/ 
index.php/component/content/article/78-lokalne-
vijesti/9475-23-05-16-333 

Announcement of the 
training „Through 
Social Marketing to 
Changes”  

6. 25.05.2016. Radio Tivat 
– website 

Radio 

Internet 

http://radiotivat.com/index.php/nvo/24491-
marketingom-do-promjene-svijeta.html 

Announcement of the 
training „Through 
Social Marketing to 
Changes”  

7. 28.05.2016. Radio Kotor 
– website 

Radio 

Internet 

http://www.radiokotor.info/radio/ 
index.php/component/content/article/78-lokalne-
vijesti/9475-23-05-16-333 

Announcement of the 
training „Through 
Social Marketing to 
Changes”  

8. 30.05.2016. 

Daily 
newspaper 
„Dan“ - 
website 

Newspaper 

Internet 

http://www.dan.co.me/?nivo=3&rubrika 
=Regioni&datum=2016-05-
30&clanak=548495&naslov= 
Trening%20socijalnog%20marketinga 

Announcement of the 
training „Through 
Social Marketing to 
Changes”  

9. 30.05.2016. Radio Kotor 
– website 

Radio 

Internet 

http://www.radiokotor.info/radio/ 
index.php/component/content/article/78-lokalne-
vijesti/9568-46638 

Announcement of the 
training „Through 
Social Marketing to 
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Changes”  

10. 01.06.2016. 
Daily 
newspaper 
„Dan“ 

Newspaper 

 Announcement of the 
training „Through 
Social Marketing to 
Changes”  

11. 01.06.2016. 

Daily 
newspaper 
„Dan“ - 
website 

Newspaper 

Internet 

http://www.dan.co.me/indexfvrati.phtml?nivo= 
3&rubrika=Regioni&clanak=548824&datum=2016-06-
01&naslov=Da%20svi%20znaju%20ko%20ste 

Announcement of the 
training „Through 
Social Marketing to 
Changes”  

12. 07.06.2016. Radio Kotor 
– website 

Radio 

Internet 

http://www.radiokotor.info/radio/ 
index.php/component/content/article/78-lokalne-
vijesti/9710-lice-u-lice-podrska-marginalizovanim-
grupama 

Reference is made of 
the training „Through 
Social Marketing to 
Changes” 

PRESS-CLIPPING 

http://www.radiokotor.info/radio/index.php/component/content/article/78-lokalne-vijesti/9413-expeditio-
socijalnim-marketingom-do-promjene 
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http://radiotivat.com/index.php/nvo/24491-marketingom-do-promjene-svijeta.html 

 

http://www.avlija.me/vijesti/trening-za-nvo-socijalnim-marketingom-promjene 
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https://www.facebook.com/avlijapotal/ 

 

http://www.dan.co.me/indexfvrati.phtml?nivo=3&rubrika=Regioni&clanak=548824&datum=2016-06-
01&naslov=Da%20svi%20znaju%20ko%20ste 

 

http://www.dan.co.me/?nivo=3&rubrika=Regioni&datum=2016-05-30&clanak= 548495& naslov = 
Trening%20socijalnog%20marketinga 
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http://www.radiokotor.info/radio/index.php/component/content/article/78-lokalne-vijesti/9710-lice-u-lice-
podrska-marginalizovanim-grupama 

 

http://www.radiokotor.info/radio/index.php/component/content/article/78-lokalne-vijesti/9568-46638 
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PHOTOGRAPHS  
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